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The Conveners

Medig Sub-Committee

CODESA
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By direction of the black business community and the Afriecan National
Congress (PwV) Regiocnal. Executive, represented at the Business
Initiative Forum held in Daveyton, 15th December 91, do hersby make the
following representations to the Convencrs of the CODESA Media Sub-

Committee:

That, the Broadcast Interest Group, being the largest representative

black media business coalition, and a chicf player in the broadcast
deregulation process, would like the opportunity to participate in,
addresa or observe the proceedings of the CODESA MEDIA COMMISSION
and/or be considered for a participant role following the resolutions
of the Media Sub-Committee on the mcdia and broadcasting during the

negotiation process,

We also would still like Lo pursue a possible briefing session with

the Media Sub-Committee at its earliest convinience.

Sincerely yours,

V.4 nfol—0

MATTHEWS MK MALEFANE
CHAIRMAN
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BROADCAST I'NTERE ST GROUP .BIG
Black Economic Empowerment Through Radio & TV Ownenship

P O Box 1872 : 50! ARbany Count : (01)1) 725 6733
Joubenrt Parh 2044 : Kapteisn Sz ¢! Fax 125 6749
{ HiRRbrow 2001

The Broadcast Inierest Group 4is a coalition ob Laad.ing blLack
progessionals and entreprenauns who ane cunnently involved in the
éonmulation o4 strategies 2o extend hLack economic empowerment
20 the $ileld o4 radio and relevision broadecasting and widexr audio
vieual (panrticulanly elecinonic manugaciuning) industry.

Top on the agenda 44 the .inveatigation oé a venture capltal
company that will primanily use its ginancial neoeources 2o Ab8iH2

‘lacha establish thein own nadio and television stations and o
also gain a 4oothold .in zthe audio vasual industny and market
place. Primanily, the envisioned ventune capital company will uase
ita binancial resounceoe 20!

~ assisrt hlachs in the acquiasdtion and ocwnenship 04 broadcast
propenticas,

- 4und 4ixs chanitable blackh bnvadcast nelazed educational and
management devalopment program, and

= Structure Ata éinancing 2o Jodin with zthe entrepreneur's
resounces and available capita? gnom conventional and ingormal
4Rcton sourcRse 20 achieve cound busingss Jnvestments.

Some 04 the zthe speciéic activiries in BIG's program .include;

The oagandising and hosting o©é an Jinternational broadcast
‘onéanznce in South Agrnica éon 1992 and

Creazdng a «special ascholanship and mid-carcen davelopment
taadning progaam in nadio and television management and Lechnical
production forn bLack Sourth Agricans az 2eading baroadcast centras
worldwide.

Alneady zargeted by the planned ventuse capital company . 4i4 the
acquldsedtion o0& a& broadcast License (with z2he Aimpading
dersgulation 0§ bacadcasting) 2o Launch the §inst Lndependent
bach majonity share owned national z2eleviasion networkh. Tha
Network's gnowth and divenrsigication program will includa, on the
one hand]

entening satalliie broadcasting brginning with a neception area
covaring Cape-to-Caino ( the Pan Agnrnican Network ), and on the
othen|

The holding company éon the netwonk, entenring eLectronic4s avéi
and hardware manuéactuning (L.@& ., ithe networhse decoders.
telavision Arta) motion pictune dinancing, production,
distribution and exhdibition.
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Both the Nationaf ( South Agnica ) and Satelfizre ( ARRL Agrica )
Pilot Netwonk Paogram ane scheduled to go on the adn Zowands thga
end oé 1992.

Adjunct 2o Zhe Natwonk's debut. wilf hea the hosting 4in Souxh
Aénica, oé xhe éinat International Media and Enteniainment
Expositdon,

BLachs controll LZess *than 1% 04 the broadcast and auddio visuakl
industry in South Aérica. Without harncssed capital and a aound
business plan, blacks will not be abde 20 exploit 2he
oppontunities that ane soon 10 anise wdith zhe 4impending
regulation 04 broadcasting. The Broadeasit Intenest Group. BIG,
's the one vehicke thal is bnrninging about black 2Conomic
empoweamant and _niny into the éutune electronics industny.

NK Mgleéone
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BROADCAST INTEREST GROUP MEMBERS AND ASSOCIATES 22/11/91

SCUTH AFRICA

1. MATTHEWS MX MALEFANE, CHAIRMAN, INDEPENDENT FILM & TV PRODUCER,
PR/PROMOTIONS CONGSULTANT
2. BLONDIE MAKHENE, MUSICIAN, COMPOSER,PRODUCTR AND DIRECTOR OF GROUP OF COMPANIES
3. BRIGITTE MOTSEPE, PUBLIC RELATIONS AND MARKETING CONSULTANT
4. ANDREW LUKHELE, PRESIDENT, NATIONAL STOKVEL ASSOCIATION OF SOUTH AFRICA
5. KHEHLA MTHEMBU, MD, AFSURE
6. GABY MAGOMOLA, BANKER, SENIOR EXFECUTIVE OF FABCOS AND BUSINESS LEADER
7. MOSS LEOKA, DIRECTOR OF GROUP OF COMPANIES
8. TOM MBOYA, DIRECTOR OF GROUP OF COMPANTES AND COMMUNITY LEADER
9. SUZZETTE MAFUNA, PUBLIC RELATIONS CONSULTANT
10. NAKEDI RIBANE, ACTRESS AND DIRECTOR OF GROUP OF COMPANIES
11. SHADOW TWALA, RADIO ANNQUNCER AND PRODNUCER
12, GIBSON THULA, DIRECTOR OF GROUP OF COMPANIES
13. MIKE MOHOHLO, SENIOR EXECUTIVE, DEVELOPMENT BANK OF SOUTHERN AFRICA
14, SOLOMON MOREWA, SPORTS ADMINISTRATOR
1%, WENDY LUHABE, MARKETING MANAGER, BMW SOUTH AFRICA
16. MABEL RANTLHA, SENIOR EXECUTIVE, SOUTH AFRICAN BREWERIES
17. MORAKILE SHUENYANE, SENIOR EXECUTIVE, RENGEN
18, LEE SAMUELS, DIRECTOR DIRECTOR OF GROUP OF COMPANIES
19, GLEN COWLEY, PUBLISHER AND PUBLIC RELATIONS CONSULTANT
20. DUMISANE MAHLASELA, SENIOR OFFICER, INSTITUTE FOR MULTI-PARTY DEMOCRACY
21, SHEILA BELL, RADIO ANNOUNCER AND PRODUCER
22. JOHNNY MPHATSOE, TELEVISION DIRECTOR/PRODUCER
23. SOLLY MBELE, MOVIE AND TELEVISION CAMERAMAN
24, JEFF VAN ROOYEN, CHARTERED ACCOUNTANT
25. ALAN ROPER, DIRECTOR OF GROUP OF COMPANIES
26. JOAS MOGALE, GENERAL SECRETARY OF THE FOUNDATLON FOR AFRICAN BUSINESS AND
COSUMER SERVICES, FABCOS
27. TSHIDI MAJELA, SENIOR OFFICER, EDUCATIONAL OPPORTUNITIES COUNCIL

28, BOBBY MAKWETLA, SENIOR EXECUTIVE, TIGER OATS
29, MAKGALA NGATANE, CEO, MALORING CONSULTING SERVICE AND TELEVISION PRODUCER

30. ACGREY KLAASTE, EDITOR, SOWETAN NEWSPAPER, AND COMMUNITY LEADER
31. TORON TELEVISION STUDIOS

32. NATIONAL PANASONIC

33, AFRICAN NATIONAL CONGRESS, ANC

34, PAN AFRICANIST CONGRESS, PAC

35, NATIONAL OLYMPIC SPORTS CONGRESS, NOSC

AFRICA

1. GALLUS MVOULA, CEQ, MULTIPLEX COMMUNICATION, CAMFROON

2. MOISE NGAE MOUBEKE, SECRETARY GENERAL, MINISTRY OF INFORMATION AND
CULTURE, CAMEROQON ‘ :

3, E.N. ESSOKA, MARKETING MANAGER, STANDARD CHARTERED BANK, CAMEROON

4. NII N. QUAYNOR, CHIEF DIRECTOR, NETWORK COMPUTER SYSTEMS LTD, GHANA

WASHINGTON DC

3r—BR—RAYMOND=AKWUEEy PUBLISHER, AFRICA COMMUNICATIONS MAGAZINE,
PRESIDENT, AFCOM INTERNATIONAL INC.
2. WALTER E. FAUNTROY, PRESIDENT, WALTER E. FAUNTROY & ASSOCIATES AND FORMER

CONGRESSMAN

3. CLARENCE HAYNES, INVESTMENT BANKER
4, AYALEW MANDEFRO, REGIONAL DIRECTOR, AFRICA, COMMUNICATIONS SATELLITE CCRPORATION

5 —FD NADDUX, CONSULTANT TO TIME WARNER AND BLACX ENTERTAINMENT TELEVISION, BET

EUROPE

1. DAVID LONGDON, CEO, ELM CAPITAL MANAGEMENT LTD, UNITED KINGDOM
2. COMMISSION OF THE EUROPEAN COMMUNITIES - AUDIOVISUAL, INFORMATION, COMMUNIC., CULTURE
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FOUNDATION FOR AFRICAN BUSINESS & CONSUMER SERVICES

P.O. Box 269
Regional Offices:
J:hsmnuburg: (011) 20 - B172/4 Pretoria
Bloemfontein:  (051) 47 - 8151 0001
. 1) 21 - 161
S.ﬁ?““‘ E%i i Tet  (012) 325 - 1570
: Fax:  (012)325-6123

Telex: 321905 SA

Your ?'rg.gzrlggl

TO WHOM IT MAY CONCERN

FABCOS, the umbrella organisation representing the intcrests of fourteen
affiliated Black business and consumer associations, is dedicated to
identifying, mobilising, expanding and improving Black business and Black
. consumer awareness,

We take the view that for South Africa tc prosper and grow it is necessary
for Blacks to enjoy a meaningful stake in thc economy. Tn persuance of this
objective, FABCOS places great emphasis on support for Black economic

empowerment.

Accordingly, a clear strategy has been developed based on the role model of
SABTA on which FABCOS was founded and operates. The aim is to involve Black
grassroots and unify similar interests; develop programmes to provide
specialised skills and address their specific noods in the market place:

thus fostering a coordinated approach. Corc to the strategy and its ultimate
objective is to engage joint ventures, parlnerships, buying and share
participation in corporate South Africa.

We remain convinced that our policies offer opportunities for corporate
business to play an active part in the devclopment of Black business:
incorporating knowledge and business skills and, conseguently, in the process
of the creation of new wealth and the redistribution thercof.

. Accordingly we welcomed the invitation to FABCOS to become a partner in the
effort to acquire a Radio and TV Station thus enabling Blacks for the first
time to have a stake in the management and ownership of South African media,
particularly electronic media, as well as participatc in the ensuing
benefits.

FABCOS, therefore, endorses the principle and gives its wholehearted support
to all efforts directed to this and the hope to be successful partners in the
exercise.

Accordingly, we exort all parties well placed to support, facilitate or
encourage the utilisation of this objective to do so generously.

Yours faithfully,

mbers: Natlonal Black Conau nion, Southem African ‘Taxi Assoclation, South African Taverners Association, African Bullders Assaciation,
s : ’:ahh m.m:ugmwm:unm.N-uwmmmdmm.mrmmmuumm.
chwlﬂluwywm Wo{TMWudMMIHWMMM.IMHMM
of South Africe
Associates: African Bank.



