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C A S E (the Community Ageripy for Social Enquiry) was commissioned by the Constitutional Assembly Media
Department to undertake a national survey to assess the penetration and impact of their media campaign, and to
assess public attitudes to key constitutional issues.

The survey was designed and analysed by C A S E. Fieldwork for the survey was undertaken by Research Surveys.
The questionnaire was designed and piloted in early April, and went into field on April 19th 1995.

The survey sample comprised 1000 South Africans of all races aged 18 and above, from all areas (formal
metropolitan, formal urban, rural, and informal metro and urban areas). Questionnaires were administered in the
language chosen by respondents. Smaller regions were oversampled, and the results were then weighted back to
national proportions. The results can be taken to reflect the views of adult South Africans.

The demographic profile of the survey sample is shown overleaf.

Results i
(0 The Constitutional Assembly media campaign has reached 65 % of all adult South Africans, in the few months that

O

it has been running. This is an extremely positive result. (See graphs overleaf for the three mainstream media.)

Results show that when people are exposed to Constitutional Assembly media (on TV and radio or in print), some
two-thirds learn from the adverts. Of those, some three-quarters learn something new to them. These are extremely
positive results.

Less positive, and a possible future campaign target, is the fact that women access less media than men, and also
learn less from Constitutional Assembly advertisements than men.

The multi-media approach adopted by Hunt Lascaris has been very successful. On their own, none of the
mainstream media reached more than half of the people who access that media. Taken together, however, two-




thirds of all South Africans have been exposed to the Assembly’s media campaign.

As the Constitutional Assembly campaign focuses more on public participation, through the Community
Participation Meetings, so the biases inherent in access to mainstream media can be tackled. For example, women

access less rnedia than men across all three mainstream media. They will presumably be one of the targets of the
CPMs.

Levels of public participation revealed by the survey are currently low, but this is in advance of the campaign
reaching full strength.

About a third of respondents have thought about the constitution, and the same number have talked about it with
others. 14% of respondents have already contacted their local organisation regarding the constitution. Across all
these categories, people who have been exposed to Constitutional Assembly media are more positive and more
active than those who have not been exposed to the Assembly’s media campaign.

However, the public are clearly sceptical about the seriousness of the Assembly in calling for their involvement,

or about the treatment their submissions would receive. This is a credibility issue which should be given some
attention.

Levels of knowledge about what a constitution is are fairly high, although a sizeable proportion of the population
still need education about the nature and function of a constitution. They also need input about the'Assembly and
the process it is involved in. This will happen through the rest of the campaign, and the face-to-face work in CPMs
and elsewhere will be vital.

Finally, public attitudes to a wide range of substantive issues are analysed and presented. The results of factor
analysis are also presented. '



Constitutional Assembly advertisement on TV
| (among television viewers)
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Attitudes to Constitutional Assembly print advertisement
(all respondents were shown a copy of the advertisement)
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C A S E research for the Constitutional Assembly



Demographics of survey sample f
(all respondents)

B Sex |
@ Male 50% IFemaIe 50%

B Area:
Metropolitan: ' formal 35% backyard 6% informal 7%
Small urban: ' formal 19% informal 2%
Rural: farm owner 27% farmworker 3%

B Education:
None 6% Primary 19%  Junior sec. 34%

X Senior sec. 29% Post-matric 13%

B Employment status:
Unemployed 26% Employed 44% Unavailable 30%

: | . # .
C A S E research for the Constitutional Assembly
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Overall exposure to the media campaign
of the Constitutional Assembly



Exposure to Const|tut|onal Assembly medla
(all respondents)

% exposed to adverts within medium % exposed to any CA advert

C A S E research for the Constitutional Assembly
Read as: 48% of radio listeners have heard one of the CA adverts; 40% of newspaper readers have seen
an advert. Importantly, 65% of all South Africans have seen some CA media.



Exposure to Constltutlonal Assembly media
by region

(all respondents)
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C A S E research for the Constitutional Assembly
Read as: 61% of people aged 18+ in the W Cape have been exposed to some form of CA media.




- Exposure to Constitutional Assembly media

by area
(all respondents)

‘@ %
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Metro Urban Rural ~ Informal

C A S E research for the Constitutional Assembly
Read as: 56% of people living in rural areas have been exposed to some form of CA media.




(all respondents)

- by gender and age
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Exposure to Constitutional Assembly media

by race
(all respondents)

‘@ %
75
80 65
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50 21 o

do k.
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African (75%) Coloured (8%) Asian (2%) White (14%)

C A S E research for the Constitutional Assembly

Read as: the number in brackets represents the size of each population group. As such, CA media has
reached 65% of Africans who in total comprise 75% of the sample.
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Access to the Constitutional Assembly’s media campaign
by different media

(all respondents)

G. % of respondents
40

Total B8 35 7 17 ' 6 10 4 v 14
Male =& 32 g 14 6 9 6 8 18
Female 4 38 7 19 6 10 3 T 10

C A S E research for the Constitutional Assembly
*Print includes "Constitutional Talk" '
Read as: 18% of males accessed CA material from all three media vs. 10% of females.



Access to the Constitutional Assembly’s media campaign
- by different media

(all respondents)

® The gendered nature of media access influences access to the
‘@ Constitutional Assembly’s media campaign. More females (38%)

than males (32%) did not access the Assembly’s media campaign
at all. |

® Conversely, more males (18%) than females (10%) accessed the
campaign from all three mainstream media. Females (19%) were more
reliant on the radio to access the campaign than males (14%).

® Almost half (49%) of Coloured respondents had not accessed the
campaign at all, compared with only a quarter (25%) of white
respondents. White respondents (17%) were more than twice as
| likely as African respondents (8%) to have accessed the campalgn
S from a combination of radio and television.

® Respondents living in rural areas were more likely (44%) not to
have accessed the campaign than respondents in metro areas (29%).
Similarly, more (23%) residents of rural areas accessed the
campaign from the radio only than residents from metro areas (12%).

C A S E research for the Constitutional Assembly
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(amon_lg those exposed to any CA media)

your knowledge about the constitution?”
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Part Il

"Have you heard of the Constitutional Assembly?”




“Have you heard of the Constitutional Assembly/

and where did you hear about it?"
(all respondents)

— Civic/political meet. 8%
z2 — Word of mouth 16%

— Newpaper/magazine 13%

.

Yes 71% S Radio 24%

| No 29%

|

‘® QR TV 39%

Heard about the CA? Where did you hear?

C A S E research for the Constitutional Assembly :
Read as: 71% of respondents had heard about the CA. i
"Can’'t remember" is not shown in the graph.




B e o

"Have you heard of the Constitutional Assembly?”
| by region

y ~ (all respondents)_

“® % who have heard of the CA
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C A S E research for the Constitutional Assembly ; ' |
Read as: 66% of people in the E Cape have heard of the CA. |
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"Have you heard of the Constitutional Assembly’?“
by age and education
(all respondents)
& % who have heard of the CA
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C A S E research for the Constitutional Assembly
Read as: 62% of people aged 50+ have heard of the CA.



"Have you heard of the Constitutional Assembly?"
by race and gender

% who have heard of the CA

100

80|

60 |

40 |

20 |

y: ) / /
e / .

Male Female : African Coloured Asian . White

C A S E research for the Constitutional Assembly '
Read as: 62% of women have heard of the CA.




Part Il -

Exposure to and learning from television advert
of the Constitutional Assembly




Exposure to television

by race
(all respondents)

100

80
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20 - - RN v
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Daily & 43 = - —

Weekly N 19 10 11 _ 5

Mnthly/sldm/never [ ] 38 22 8 7

C A S E research for the Constitutional Assembly
Read as: 79% of whites watch television every day.



Access to television

by race and gender
(all respondents)

%

o

100 020X 0 R
80
60 - assssesss M-
40
L =7
0
Afr. M Afr. F Col. M Col. F Asian M Asian F White M White F
Daily B 44 40 68 68 82 79 75 82
Weekly Z 22 16 6 15 9 14 14 15
Seldom/never [_] 34 . 44 26 4 9 7 11 <)

C A S E research for the Constitutional Assembly

Read as: 44% of african men watch television every day.




Have you seen anythlng about the Constitutional Assembly

and what was it that you saw?
(among television viewers)

— Other 1%
—Dont remember 9%

Future Imperfect 3%
Not sure 9% Interview 10%

S— News it_em 30%

Yes 62%

— Newsline/Agenda 29%
No 29%

Q , | — An advert 32%

R

Seen anything about the CA on TV? What did you see?

C A S E research for the Constitutional Assembly |
Read as: 62% of TV viewers have seen something about the CA on TV;
32% of them spontaneously recall seeing an advert about the CA.
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Profile of those exposed to Constitutional Assembly TV advertisement
(exposure to "Blank Screen" advertisement)
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C A S E research for the Constitutional Assembly
Read as: of those exposed to the advert, 21% live in rural areas.
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Profile of those exposed to Constitutional Assembly TV advertisement
(exposure to "Blank Screen” advertisement)
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C A S E research for the Constitutional Assembly
Read as: of those exposed to the advert, 13% live in households with a monthly income of R5000+



Attitude to Constitutional Assembly TV advertisement
(@among those who "definitely" saw the advertisement)

— No, it wasn't new 22%
Not sure 7%
Yes 65%
No 27% :
& [ Yes, it was new 78%
X

Did you learn from CA advert? Did you learn something new?

C A S E research for the Constitutional Assembly
Read as: 22% of those who learned from the CA advert did not learn anything new.




"Did you learn anything from the advert you saw”

(among those who "definitely" saw the "Blank Screen" advertlsement)
by race and gender
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C A S E research for the Constitutional Assembly
Read as: 60% of women who saw the Constitutional Assemb!y advert on TV feel they learned from it.
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"How would you like information about the Constitutional Assembly
| to be presented on television?"
(among television viewers) ;
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C A S E research for the Constitutional Assembly :
Read as: 21% of TV viewers want CA material to be presented as adverts.
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Part IV

Exposure to and learning from radio adverts
_ of the Constitutional Assembly




Exposure to radio

by race
(all respondents)

100 e
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20

®
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African

Indian

White

Daily

58

56

55

Weekly

A8 o

19

11

11

Mnth/sldm/never

23

34

C A S E researc

Read as: 45% of Coloureds listen to the radio every da

h for the Constitutional Assembly
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Access to radio

by race and gender
(all respondents)

100
80
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40
20

@

0

%

R —

Afr. M

Afr. F

Col. M

Col. F

Asian M Asian F

White M

White F

Daily

B

60

55

40

51

60

55

54

Weekly

18

20

16

i

16

8

14

Seldom/never [ ]

22

25

44

42

24

T

32

C A S E research for the Constitutional Assembly _
Read as:60% of African men listen to the radio every day.




Exposure to Constltutlonal Assembly radio advertisements
(among radio listeners) ,

00 . ;
/ B Heard it ADidn't hear it |

._ C A S E research for the Constitutional Assembly |
. Read as: 44% of radio listeners have heard the "most important person" advertisemen
- NB: those unsure whether or not they had heard the advertisements are not shown
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Profile of those exposed to Constitutional Assembly radio adverts
(exposure to any of three radio advertisements)

%

“® Gender Age ¢ Area

60 48
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C A S E research for the Constitutional Assembly
Read as: of those exposed to the CA radio adverts, 29% are aged between 35 and 49.




Profile of those exposed to Constitutional Assembly radio adverts
(exposure to any of three radio advertisements)

%
60 Py b Educallon. o = e e 49"~ - “SilHeoms v
50 L
40 ,' el T SRR am el me it 27 ...................................
38 o pei R S S HHEEEE L. ... ... .. el | . 2 A O B S
p ’ - P - - .1-3 .................
20 5" )/ 4
R P e
0 LA ‘
. g / 1 i/
: e Q) ) ) ) ) x
& & e & Qg?’ i & o
e '\\ . ¥ ’ Q. Q_ 630
Q \)Q QQ Q Qo Q Q"
S ) RS S
N 2
Q& Q-

C A S E research for the Constitutional Assembly
Read as: of those exposed to the CA radio adverts, 36% have completed standards 9 or 10.




Have you heard about the Constitutional Assembly

and what was it that you heard?
(among radio listeners)

Y Other 1%
— Interview 10%
v
Not sure 9% — News item 30%
— Talk-show/phone-in  29%
No 35%
Q — An advert: 32%

Have you heard about the CA? What did you hear?

_ |
C A S E research for the Constitutional Assembly

" Read as: 57% of radio listeners have heard about the CA on radio; 32% recalled a CA advert.




Attitudes to Constitutional Assembly radio advertisements
(among those who "definitely" heard CA radio advertisements)

— No, it wasn't new 26%

Not sure
1% Yes, | learned

—Yes, it was new 74%

Did you learn from CA adverts? Did you learn something new?

C A S E research for the Constitutional Assembly
Read as: 8% of those who heard CA radio adverts did not learn from them;
74% of those who learned something from the adverts, learned something new.




"Did you learn anything from the advert/s you heard"

(among those who "definitely" heard any of three radio advertisements)
by race and gender

%

- 100

20 / - 7// ---------- i B * 7 : W
‘e N // | -~ //% _ /%

Male Female African M African F White M | White F

Not sure [ 6 : 16 5 12 42 33
Yes, learned B3 79 61 80 70 68 43
No, didn’t learn 19 23 15 18 20 24

-C A S E research for the Constitutional Assembly

Read as: 70% of black women who have heard Constitutional Assembly adverts on radio
feel they learned from them.
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"How would you like information about the Constitutional Assembly

to be presented on the radio?”
(among radio listeners)

%

28
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15| TE e Do s A

&' 10|

o e mnone: o A 4

Talk-show/phone-in Advert News item Interviews None/don’t know/etc

C A S E research for the Constitutional Assembly

Read as: 28% of radio listeners would like to hear about the Constitutional Assembly
through talk-shows or phone-in programmes on the radio.




Part V

Exposure to and learning from print adverts
~ of the Constitutional Assembly




Exposu re to newspapers

by race
(all respondents)




Access to newspapers

by race and gender
(all respondents)

°

100

80

60

40

20

0

\\\\\\\§ -

Afr. M

Afr. F

Col. M

Col. F Asian M Asian F  White M White F

Daily

S

22

8

Weekly

30

20

Seldom/never [ ]

48

127"

C A S E research for the Constitutional Assembly
Read as: 22% of African men read a newspaper every day.




Have you read anything about the Constitutional Assembly

and what was it that you read?
- (among newspaper readers)

=———~~—===x1— Other, 2%
— Interview 6%

Theme c'tee detalil 7%
— Article re mediation 8%

— Article about CA 37%

— An advert 50%

Read anything about the CA? What did you read?

C A S E research for the Constitutional Assembly _ ._ | |
Read as: 55% of newspaper readers have seen something re CA in their newspapers.



Exposure to Constitutional AsSemny print advertisement
(among newspaper readers)

—More 17%

— Four/five times 6%

Not sure -
8% 7

— Thrice 19%

\\V
\
X

Yes, I've seen it
40%

Not seen
53%

— Twice 36%

X

& : —Once 21%

Exposure Frequency of exposure

C A S E research for the Constitutional Assembly
Read as: 40% of all newspaper readers have seen a CA advertisement.
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Reading of Constitutional Assembly print advertisement
(among those exposed to CA advertisements in newspapers)

/ 51% of all those exposed to the CA print advertisement
read the whole advertisement.

» However, more men than women read the whole advertisement:
among African newspaper readers, for example, 61% of men and
34% of women read the whole advertisement.

/ Among those who did not read the whole advertisement, the
following reasons were given: not interested (35%), didn’t think

it was important (26%), already knew about the issues (16%),
too simple (6%) and too difficult (5%).

€@ > While 30% of African newspaper readers who did not read the whole
advertisement cited disinterest, this was true of 55% of Coloured
readers, 49% of Asians and 54% of whites. '

"~ C..S E research for the Constitutional Assembly



Language use and choices for CA media
(all respondents)

%

‘e

Home language 24 16 14 12 10 T 9 2 2 2
Hear about CA? [i| 21 12 14 21 7 5 6 2 1 2
Read about CA? [| 19 12 14 33 6 5 6 2 0 1 1

C A S E research for the ConstitutionaI'Assembly




Part VI

Exposure to and learning from
"Constitutional Talk"




Exposure to "Constitutional Talk"
(all respondents)
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C A S E research for the Constitutional Assembly

" Read as: 15% of all respondents have seen "Constitutional Talk".



Exposure to "Constitutional Talk"
by region

(all respondents)
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C A S E research for the Constitutional Assembly
Read as: 17% of people in the N Tvl have seen "Constitutional Talk".
* Cell sizes for the Free State, N Cape and E Tvl too small to be analysed.



"Did you learn anything from ‘Constitutional Talk™?
(among those who saw ‘Constitutional Talk’)

69%

No
31%

 Did you learn from ‘Constitutional Talk’?

C A S E research for the Constitutional Assembly




Part VI

Attitudes to participation in the
constitutional process
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"Do you believe the CA wants ordinary people to participaté’?"
(all respondents) |

8 " \ i

Total Seen CA media _ Afrlcan Coloured Asian White

S E research for the Constitutional Assembly



~ "Do you believe the CA would treat your ideas/submission seriously?"

‘@

40 :
20 \
0
YesBR
D/k
No N 24 23




Local meetings re Constitutional Assembly

(all respondents)

; Yes
Yes 86%
e Yes ' ., 02% a5
. 18% it :
i
| No e
68% No | b
Q 38% No
12%
Been any meetings? = Did you attend? Did you learn?

C A S E research for the Constitutional Assembly
"Don't know" is not shown in the graph



Would you attend a local meeting about the Constitutional Assembly?
(all those who have not had any local meetings re the CA) |

Don't know
12%

C A S E research for the Constitufional‘Assembly



Participation in/action around the Constitutional Assembly

(all respondents)

32% of all respondents have thought about the constitution and

issues to do with it. 43% of those exposed to CA media have
done so.

34% of all respondents have discussed the constitution with
friends/family, as have 46% of those exposed to CA media.

|

14% of respondents have contacted their local organisation re
the CA, as have 17% of those exposed to CA media.

3% of respondents have contacted a member of the CA; so had 3%
of those exposed to CA media.

Finally, 16% of all respondents have attended a local meetihg
which dealt with the constitution. 17% of those exposed to CA
media have done so.

C A S E research for the Constitutional Assembly



Part VilII

Attitudes to substantive constitutional issues




e 4

"What is a constitution?”
(open-ended question, one mention, all respondents)
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C A S E research for the Constitutional Assembly
Read as: 38% of respondents did not know what a constitution is.
NB: 26% of those exposed to CA media did not know what a constitution is.



Profile of those who could not describe a constitution

[IMale E£Female

5. .
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0

African Coloured Asian

'~ C A S E research for the Constitutional Assembly
Read as: 51% of Coloured women do not know what a constitution is.
Small cell sizes for Asian males and females, and white males.




Most |mportant issues to be included in the constitution
(open-ended question, first mention: all respondents)

_ﬁ. Equal job opportunity g

2 16

More & better houses

Equal rights/no discr. S S RS SRR 13

Free & good education it oy

B
(4)]

Stop crimel/violence

Death penalty SR 4

Water & electricity k&

Equal rights for women

Don't know ':,'. ey '-::,. .:“ - % ;;;- 8

0 5 0 15 20

C A S E research for the Constitutional Assembly
Read as: 4% of respondents want the supply of water and electricity guaranteed in the constitution.



Application of the constitution
(all respondents)

Vertical
Horizontal 8%
80%

Don’t know
12%

C A S E research for the Constitutional Assembly
Read as: 80% of respondents want the constitution to protect them against the govt. as well as
companies, landlords, etc.



‘Status of traditional leaders
(all respondents)

Part of local govt
37%

Ceremonial only
14%

Don’t know
12%

Local govt in own area
37%

C A S E research for the Constitutional Assembly
Read as: 14% of respondents think local leaders should play only a ceremonial role.
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The land question
(all respondents)

People forced off land 1913+ get it
back if govt. can afford it

409 : - : ]
AJ\ il Situation remain as is

14%

Don’t know

0
People forced off land 1913+ get it 20

back whether govt. can afford or not

CA S E research for the Constitutional Assembly
Read as: 30% of respondents think people forced from the land should have it returned
whether the govt can afford it or not.




Abortion

(all respondents)

Never have abortion
32%

Law stay as is i Don't know
43% 2 AR | 6%

Woman's choice
20%

C A S E research for the Constitutional Assembly
Read as: 20% of respondents believe women should choose whether or not to have an abortion.




Attitudes to constitutional issues

(all respondents)

>
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% agree/strongly agree

C A S E research for the Constitutional Assembly
Read as: 70% of respondents believe that police should be accountable to local communities.
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Factor analysis of attitude questions
(all respondents)

e People aged between 35 and 49 were higher than average in the first
€@ grouping, as were people living in informal and rural areas. Whites, by
contrast, were lower than average.

e In the second grouping, Coloured respondents and unemployed people
were slightly higher than average.

e Whites were much higher than average in the third group, while
women were slightly above average. Residents of informal areas
Q were less than the average.

e |n the fourth grouping, whites were higher than average, as were
employed people, and those aged between 35 and 49.

C A S E research for the Constitutional Assembly



Life since the election in April 1994
(all respondents)

! ‘e 100 % T e T
iy R %/
=21
Gl i s e | | % %
S Ll || = % %
“« | === | |
Improved B8| 29 36 34 13 18 16 21 14 3 .
Same [J]| 50 50 | 49 79 71 62 51 35 | 38

C A S E research for the Constitutional Assembly
Read as: 34% of African women feel their lives have improved since the election.




State of the nation
(all respondents)

>

J/ 86% of all respondents have heard of the RDP

‘/ 62% have heard of_ the Masakhane -cam'paign
/ 65% have registered to vote in the local govt elections
/ 84% intend to vote in the local govt elections

. |

C A S E research for the Constitutional Assembly






